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To qualify for the Bachelor of Communication and Media (BCM), a candidate shall accrue 

an aggregate of at least 144 credit points comprising of core subjects, major subjects, 

electives and final year project. 

Everything has to start somewhere, and this is where our media journey starts. This 

subject will give you a framework for studying about, and making, media. In this class 

you’ll be setting yourself up for success in the BCM program, which will include starting 

your WordPress blog site, establishing your presence online, and working on your first 

media artefacts. This subject also examines current communication practices and 

strategies, with a focus on how different technologies are integrated with our 

professional, social and political lives. 

Communication across cultures, and across the globe, is something we do on a daily 

basis. Every time we open Instagram, Tik Tok, Netflix, YouTube, or any other digital 

media platform, we’re participating in cross-cultural communication. Understanding the 

intricacies and issues associated with cross-cultural communication is key to our capacity 

to thrive in diverse workplaces. This subject introduces students to the key issues of 

intercultural communication, and how these interrelate with developments in 

transnational media industries and practices. 

It’s important to realize that how we act and what we do impacts the people around us. 

This is especially the case with communication being instant, and constant. Deciding 

what’s right and wrong, what’s ethical or unethical is a life-long process, one that takes 

constant attention. As professional communicators, the more we know about the media-

related issues happening in society, and the world, the better off we’ll be. This subject 

provides students with a strong introduction to a range of topics, including fake news, 

targeted advertising, open source content, big data, corporate responsibility, hate 

speech (in the form of either racism and/or sexism), cyberfeminism, whistleblowers and 

even the use of drones. 

This program, first and foremost, is a practice based program, focused on making media 

and media artefacts. All subjects will have a making component, but this subject is the 

core media making subject. You’ll learn about the way we approach media making 

(process), as well as the two key principles we follow in our media making – FIST and 

FEFO. FIST stands for Fast, Simple, Inexpensive and Tiny. We often think we need lots 

of fancy and expensive things to make media, but the reality is, we don’t. We focus on 

fast, rapid iteration of media making, starting off simple and tiny, and growing our 
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projects into large, complex projects. This leads to FEFO – Fail Early, Fail Often. We don’t 

seek perfection, we expect failure, we learn from failure, and we adjust our projects 

according to what we learn. 

Research doesn’t have to be boring, it doesn’t have to be something that only 

‘academics’ or ‘researchers’ are allowed to do. We can all be researchers, we can all 

research issues and topics that have an impact on our day to day lives, and the lives of 

those around us. This subject examines the nature and practice of research in media and 

communication careers, as well as the ways in which media and communication 

professionals report on research across many disciplines. We look at what makes 

research – and research communication – messy, creative and ethically challenging. 

Media and Media technology are, by definition, emergent. The way we practice and make 

media, the way we communicate, and the platforms we use to communicate, all change 

over time, and these are changes that emerge from the natural growth and evolution of 

people and society. This subject introduces students to the process of media 

convergence, emphasizing the way in which digital media driven technological change is 

accompanied by changes in the way we work, socialize and communicate. We look at 

current and emerging topics like Web3, NFTs, emerging social media platforms like Tik 

Tok, while paying particular attention to audience, use-value of digital/social media and 

user experience. 

Being able to communicate effectively, efficiently and with empathy is vital for success in 

business and the workplace. This subject offers knowledge and information on how 

students can become more effective by becoming culturally sensitive and humane 

communicators, both personally and professionally, in a range of multimodal 

environments. We examine and discusses the cultural, organizational and personal 

contexts and processes of communication, including groups, meetings, interviews, public 

speaking, presentations and writing. Other issues discussed include interpersonal skills, 

understandings of non-verbal messages, listening practices and building relationships in 

business and workplaces. 

 

The main way we communicate today is through the use of visuals – images, videos, 

animations, posters and other forms of design work. This subject introduces students to 

the world of visual communication and design, focusing on design process, design 

practice and design output. Being able to communicate visually is an important skill in 

today’s media world, and this subject will equip students with basic design and 

communication skills for use in all areas of media, design, business and the creative 

industries. 
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Media and Media technology are, by definition, emergent. The way we practice and make 

media, the way we communicate, and the platforms we use to communicate, all change 

over time, and these are changes that emerge from the natural growth and evolution of 

people and society. This subject introduces students to the process of media 

convergence, emphasizing the way in which digital media driven technological change is 

accompanied by changes in the way we work, socialize and communicate. We look at 

current and emerging topics like Web3, NFTs, emerging social media platforms like Tik 

Tok, while paying particular attention to audience, use-value of digital/social media and 

user experience. 

 

It’s estimated that over 1 billion hours of video is watched every day, on YouTube. This 

doesn’t include other video streaming platforms like Netflix, Hulu, Amazon, Apple TV, Tik 

Tok, etc. We live in a world where video production and consumption is everywhere, and 

being able to create and produce quality videos is a key skill in today’s media world. This 

subject introduces students to the process of screen media production, focusing on the 

production of short videos. Students develop foundational skills in key elements of 

screen media production including composition, lighting, camera techniques, audio, 

editing and post- production. 

 

 

Media can be used for much more than entertainment and fun. Media is a source of 

information, a way for us to learn about what’s happening in the world. Media is a way 

for us to learn about the stories of people, communities, cities, and even countries. 

Often times these are stories of struggle, or of working for a better life. This subject 

explores issues of justice and social justice, through the storytelling lens of the ‘media’. 

We’ll explore a range of issues, giving particular attention to how # movements start, 

spread, and experience success – and failure. 

What does it mean to watch movies on a train, wear a fitness tracker, or take selfies at 

work? Are you a Kpopper? Swiftie? Trekkie? Potterite? Marvelist? What draws people to 

join and participate in fandoms? This list of fandoms could go on and on, and these 

groups are often dismissed as obsessive, toxic, or even a waste of time. But these 

fandoms are, in fact, a way to participate and create media, and the study of fandoms 

and other forms of media consumption and behavior is the focus of this subject. We use 

ethnographic research practice as a means of understanding what media users do, and 

how media use is experienced in material, social and practical ways. 
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This subject provides an introduction to the relational and communication concepts that 

underpin public relations. The aim is to provide the concepts to compare, debate, and 

evaluate different approaches to public relations from a theoretical perspective. Key 

concepts studied include management and organization of public relations; social media 

and associated analytics; audiences, stakeholders and publics; media relations; issues 

and crisis management; creativity and communication. A social innovation orientation is 

adopted to emphasize the dynamics of change, power and ethics. 

The focus of this subject is to provide an understanding of advertising practice and the 

opportunity to explore creative aspects of advertising strategy. The subject will describe 

advertising role in marketing and public relations, highlight ethical and regulatory issues 

around advertising, introduce students to the concept of brand positioning, explain the 

concept of advertising planning and strategy process, consider media opportunities and 

constraints, and encourage students to engage with the advertising creativity process 

and creative media strategies. 

Innovation was once something found predominately in business, engineering or IT. 

Today, the majority of the innovation happening in the world is in Media, and Media 

Technology (think Web3, cryptocurrencies, Social Media, Web/Mobile Apps, etc.). One of 

the main reasons for this is the inclusion of design and user experience into the solution 

making that happens with innovation. When we set out to find solutions to problems, we 

need to put the people at the center of the solution. This subject does exactly that, while 

focusing on activities in startups, innovation hubs, incubators, accelerators and co-

working spaces, as well as in creative and cultural industry precincts and other emerging 

areas of ‘smart cities’. 

The main way we communicate today is through the use of visuals – images, videos, 

animations, posters and other forms of design work. This subject introduces students to 

the world of visual communication and design, focusing on design process, design 

practice and design output. Being able to communicate visually is an important skill in 

today’s media world, and this subject will equip students with basic design and 

communication skills for use in all areas of media, design, business and the creative 

industries. 

This studio subject will prepare Visual Communication Design Major students with core 

design and digital literacies. The subject examines key concepts that frame design 

research and practice, including design thinking and process methods. You will explore 

core visual communication design principles that underpin interaction design, including 

design process, user experience design, and graphic user interface design (GUI). 
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Interaction design, design process, and designing user experience are all key aspects of 

design and media making, and will stick with you throughout your program. 

Digital media and the internet have revolutionized every aspect of our lives, reshaping or 

transcending social and political boundaries. This subject examines: the historical 

context of global information networks leading to the rise of a network society; the role 

of cyberculture and cyberpunk in shaping the network society paradigm; as well as 

contemporary internet dynamics in the context of liquid labor, the attention economy, 

big data surveillance, hacking culture, cyberwarfare, cryptocurrency, Web3, and NFTs. 

Gaming and game culture is a huge part of the world of digital media. Gaming is much 

more than sitting around talking about meta strategies with friends. Gaming is a culture, 

it’s a way to learn, create, innovate, and of course, to have fun. This subject investigates 

the emergence of digital game cultures as a key element of the global creative economy. 

We analyze games from the perspectives of both players and industries, starting with the 

early days of console and board gaming, and then moving to more current forms and 

formats of gaming, such as Mobile gaming, very high end computer gaming, the 

explosion of the Battle Royale Genre, Live Streaming, and eSports. 

Documentaries focus on the stories of people, places and events, often times bringing 

underrepresented or untold stories to a global audience. Documentary filmmaking is one 

of the most exciting growth areas in contemporary cinema. This subject introduces key 

traditions and innovative forms of documentary film making from across the world. The 

subject expands on key production skills including pitching film projects, writing 

documentary treatments, lighting and mise-en-scene, filming, working with human 

subjects on camera, editing and finally, strategies for sharing your documentary with the 

world. 

Streaming services and platforms like Netflix, Apple, Amazon, Disney+, Hulu, etc., allow 

us to consume more culture than ever before. An industry that was once owned and 

controlled by Hollywood, the sharing of content – TV series, Movies, games, and even 

music – is wide open and widely available. How has this disruption changed the content 

creation industry? How have series like Money Heist, Squid Game, or even The Queens 

Gambit, changed the way we consume and experience media and culture? This subject 

explores these topics and more, and you’ll have the chance to create your own TV series 

pilot episode as part of the course. 
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The societies and places in which we live are very complex, and the interactions of 

individuals, as well as social institutions, have a direct impact on the life path we take. 

This course provides an engaging and accessible introduction to urban sociology and the 

study of cities, with particular focus on the experience of the UAE and Dubai. We’ll 

examine a number of substantive urban topics, including but not limited to the growth of 

cities and urban spaces in the UAE, sustainable development and practices, and the 

‘built’ environment. 

This course will introduce Public Health as an interdisciplinary science concerned with 

topics central to the population of U.A.E and on a wider scale of GCC region with regard 

to their physical, mental, and social well- being. The course focuses on current pertinent 

public health problems, assessing causation and examining intervention and 

management strategies at personal, social, and organizational levels. 

This course offers an overview of the UAE’s rapidly emerging significance and its 

increased roles in global networks of international relations and diplomacy. Within that 

overview, the course examines the internal dynamics of the UAE, in particular, the 

priorities that emerge from a specific workforce dependency, a construction and tourism 

industry that looks ‘East’ as much as it does ‘West’. Thus the new ‘Look East’ policy 

complements the country’s historical partnership with the Western states. With the 

expansion of its global ties and relations, the UAE also becomes more sensitive to 

transnational issues, such as immigration, fluctuations in international markets or 

terrorism. 

This subject aims to provide an understanding of relations and interactions between 

society and environment, including impact of societies on the Earth and its processes. 

Topics covered include the agricultural, industrial and urban revolutions; governance of 

environments; Indigenous land management; climate change; sustainability; and 

environmental impacts in the context of the Anthropocene. 

 

What are the future ways of working that will shape the experiences of media and 

communications graduates? What economic, technological and social changes are 

reshaping how sustainably we work? In this subject, we look at the transformation of 

work with a focus on the communication practices that enable us to navigate complex 

work situations skillfully. You’ll be introduced to the use of reflective narrative practice in 

ethical self-development. This extends to an interview-based project in collaboration with 

a professional whose work is relevant to their specific interests and career hopes. 
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Collaboration is difficult, working with other people can be challenging, and in this 

subject, we’ll be collaborating on one trimester long project. When you’re working in the 

media industry, you’ll likely be working with a team of people, where everyone has an 

area of expertise, video editing, copywriting, design, photography, etc. For this subject, 

we’ll be tapping into your expertise to make our project – Barely 20. Barely 20 is a 

printed magazine project where you create all aspects of the magazine – design, layout, 

stories, photos – and you’re also in charge of marketing and promoting the magazine. 

This will be a lot of work, it will be challenging, but it will also be fun and rewarding, and 

in the end, you’ll have a magazine to show for your work. 

The majority of marketing that happens today is done digitally – digitally produced, 

shared and experienced. Much of this digital marketing happens on social media, and 

having an understanding of how marketing campaigns work on social media is vital for 

any business today. This subject examines the fundamentals of digital marketing in 

order to provide a solid foundation on digital marketing strategy, implementation and 

execution. This grounding provides a detailed understanding of all digital channels and 

platforms to key applications in marketing such as research, adding value in the areas of 

product, distribution, pricing and promotion. 

At the corporate level, within public relations and marketing, managing and 

communicating about corporate brands, building corporate identity, and protecting 

corporate reputation are key issues for entities seeking competitive advantage. This 

remains the case whether entities are global or local, large or small, commercial or non-

profit. As fundamental elements of corporate identity and branding programs, key 

concepts or topics covered within this subject include: corporate communications, 

corporate public relations, corporate reputation; organizational identity; ethical corporate 

identity; corporate social responsibility (CSR); visual identity; relevance and impact of 

social media and the Internet; and the development and use of corporate stories. 

Integrated Marketing Communications (IMC) is the way in which all the marketing 

activities of a company – campaigns, public relations, social media, audience analytics, 

business development, and advertising – are brought together into one cohesive 

marketing and branding strategy. Too often we see one arm of a company, social media 

for example, doing things slightly differently from another arm of the same company. 

This can lead to an unclear brand identity. This subject aims to develop students' 

appreciation of the role that marketing communications play in the company's or 

organization’s marketing or public relations efforts as well as how to develop marketing 

communications programs that can effectively position brands. 
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Language is key to everything we do. From verbal communication and the way we talk, 

to non-verbal communication and the emojis we use in our text messages, to the visuals 

we use to construct compelling visual stories, language is how we communicate. Living, 

studying and working the UAE, having a basic understanding of Arabic language can give 

you a huge competitive advantage. This introductory subject provides some of the basics 

of Arabic language, and you’ll leave this subject able to communicate on a basic, 

conversational level. 

 

This course aims to provide students with critical thinking perspectives about the 

relationship between history, religion and culture, in this case, the formation of Islamic 

culture(s). A sociological introduction to the study of Islamic culture will introduce 

students to the emergence of Islam in its 7th century historical context, its relationship 

to the other monotheistic traditions of the region, its growth into the dominant cultural 

paradigm of the Near East by the 9th century, alongside its impact and contribution to 

key fields of medieval science and knowledge. A historical approach will help students 

acquire familiarity with key Islamic texts, institutions, concepts of authority, traditions of 

jurisprudence and spirituality, artistic expressions, as well as milestones in Islamic 

history. The course wraps up with a discussion of issues central to contemporary debates 

relating to Islamic culture, such as identity, gender, multiculturalism, pluralism, 

secularism and religiosity. 


